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Interest in experimental research in public management is on the
rise, yet the field still lacks a broad understanding of its role in
producing substantive findings and theoretical advances. Written by
a team of leading international researchers, this book sets out the
advantages of experiments in public management and showcases
their rapidly developing contribution to research and practice. The
book offers a comprehensive overview of the relationship between
experiments and public management theory, and the benefits for
examining causal effects. It will appeal to researchers and
graduate-level students in public administration, public
management, government, politics and policy studies. The key
topics addressed are the distinct logic of experimental methods in
the laboratory, in the field, and in survey experiments; how leading
researchers are using different kinds of experiment to build
knowledge about theory and practice across many areas of public
management; and the research agendas for experimental work in
public management.

- Provides public management scholars and practitioners with a
better understanding of experimental methods and their distinct
logic in public management research and practice

- Demonstrates how the use of different kinds of experiments within
the discipline of public management has led (and will lead) to
advances in the understanding of key issues within public
management

- Reflects on the potential, as well as limitations, of an experimental
approach to public management research and practice and the
appropriate relationship to other methods
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